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]Tax Threat and Reduced Sales 
Cause Weakness in Motor Stocks 


. 


Year. 


| Securities of Many Leading Companies Reach New 


Attributes Earnings Decline in First Quarter to Lack | DODGE ANNOUNCES 
Of Confidence and Purchasing Power 
Among Buying Public 


New York, May 
sales during April, A. 
Motors Corporation, in 


P. 


a 


25.—Reporting an upward trend in 
Sloan, 
letter 
make any prediction regarding the immediate 
Sloan points out that the corporation has successfully main-| 


Jr., president of General 
to stockholders declined to 
future. Mr. 


tained its strong financial position during the present crisis 
and attributes the lower earnings of the corporation to lack 
of confidence on the part of the buying public and to curtailed 


purchasing power. 

While declaring that under pres- 
ent conditions it i. more important 
than ever that the strong financtal 
position of the corporation be main- 
tained, he adds that the world is 
in no sense finished in its building 
and that the future will offer oppor- 
tunities as great as ever have existed 
in Lhe past for constructive effort 
for profit and industrial develop- 
meni 

Mr. Sloan's statement to stoc 
holders is as follows: 


“The condensed consolidated bal-| 


ance sheet of General Motors a 
poration as of March 31, 1932, 
submitted herewith, together with | 
a comparison of corresponding 
items at December 31, 1931; also 
a summary of consolidated income 
for the first quarter ended March 
31, 1932, together with 
son of the 
1931. 

‘Net earnings of General Motors} 
Corporation, including equities in 
the undivided profits or the losses 
of subsidiary and affiliated com- 
panies not consolidated, for the first 
quarter ended March 31, 1932, were 
$9,693,027. After deducting dividends | 
of $2,344,207 on the preferred stock 
there remain earnings in_ the 


amount of $7,348,820 applicable to| 


stock, equivalent to 
This compares with 


the common 
$0.17 per share. 
earnings of $28,999,409 for 
quarter of last year, which, 
preferred dividends, left a balance | 
of $26,655,840 available for the com- | 
mon stock, equivaient to $0.61 per | 
share, 
“Cash, 
atid other 


‘Continued on Page 2) 


BENDIX REPORTS 
REPAIR WORK 10 P.C. 
BELOW LAST YEAR 


Chicago, May 25.—Repair business 
of the Bendix Aviation Corporation 
is running not more than 10 per 
cent. below last year, according to 
Walter J. Beuttner, treasurer of the 
corporation. Bendix'’s replacement 
business accounts for less than 25 
per cent, of its total volume. Spec- 
ifications continue slow all along the 
line, Mr, Buettner added, with every- 
body following a hand-to-mouth 
buying policy. 

He ponited out that the fact that 
replacement business was off indi- 
cated that a good many cars would 
soon reach the point where they 
were beyond hope of repair, auto- 
matically creating a market for new 
cars in the future. 

The company has decided to dis- 
continue the publication of quar- 
terly statements. Its next report 
will be published at the end of the 
half-year. 


*k- | 


a compari- | 
corresponding period of 


the first | 
after | 


United States government | 
marketable securities at 


FORD PRODUCTION 
SWINGS UPWARD IN 
MID-WEST PLANTS 


Chicago, May 25.—Output' of 
Ford’s Calumet plant in the Chicago 
|}area is currently 257 cars a day, 
with production equally divided be- 
|} tween fours and eights. Employ- 
ment is 2,500 men. Orders on hand 


warrant substantially larger produc- | 
but | 
delay in obtaining parts in sufficient | 


}tion for an indefinite period, 
quantities continues to restrict pro- 
| duction. 

| The Milwaukee plant is starting 
| operations with a tentative sc che ~ 
calling for the production 
seventy-eight cars a day for 
balance of May and an increase 
120 cars daily in June. Temporarily 
| pls int will assemble cars in the ratio 


lof two fours for each eight, but ex- 


= 


pects to be producing an equal num- | 


| ber of each type by early June. Ap- 


proximately 700 men are on the pay | 


roll at present and this figure prob- 
ably will be steadily increased until 
maximum production of 200 cars a 
day is reached. As is the case at 
Chicago, shortage of materia!s 


(Continued on Page 2) 


“A. I. E. E. COMPLETES 
ATTRACTIVE PROGRAM 
FOR CLEVELAND MEET 


New York, May 25.—The American 
| Institute of Electrical Engineers will 
open its forty-eighth annual sum- 
mer convention in Cleveland, O., on 
| June 20. The Cleveland committee, 
which is in charge of the event, has 
evolved an attractive program, both 
from the technical and pleasurable 
points of view. Entertainments, in- 
spection trips and recreation will 
supplement the technical sessions. 
Convention headquarters will be lo- 
cated at the Hotel Cieveland on the 
Public Square. 

Technical sessions of more than 
average interest have been sched- 
uled for the Cleveland convention. 
Beginning with the regular busingss 
meeting on Monday morning and 
running through each morning until 
Friday, the sessions will cover the 
following general phases of the in- 
dustry: Education, power genera- 
tion, electro-chemistry, electro- 
metallurgy, research, electrical ma- 
chinery, communications, selected 
subjects, protective devices, auto- 
matic stations and a symposium on 
conductor vibrations. In addition, 
the regular annual reports of the 
technical committees will be pre- 


(Continued on Page 2) 


to | 


NEW 5-PASSENGER 
CONVERTIBLE SEDAN 


| Detroit, May 25.—Dodge Brothers 
Corporation, division of Chrysler 
Motors, today announced a new 
Dodge Eight convertible sedan for 
five passengers. This custom- 
styled model, mounted on the stand- 
ard eight-cylinder chassis, has a 
wheel base of 122 inches, and an 
overall length of 189,', inches. It 
is priced at $1,395, f. 0. b., factory. 
Production is already under way 
} and shipments are going forward to 
| dealers. 

This new Dodge model is 
pletely convertible in three 
With the top up it is a closed car, 
the top “resting in a channel of 
sponge rubber above the windshield 
With the top and windshield down 
it becomes a phaeton. Center pil- 
é detachable and the wind- 
|shield folds forward, giving com- 
plete open car effect. With 
down and windshield and side win- 
dows up, passengers ride glass in- 
closed, 

Chromium trim is 
exterior appointments 


com- 
stages 


lars are 


the 
con- 


used in 
of the 


(Continued on Page 2) 


NEW FRONTENAC 
_ SHOWN IN CANADA 
| TODAY; 6 MODELS 


Toronto, Canada, May 25.—A new 


by 
this 


the Canadian public tomorrow 
Dominion Motors Limited of 
city. 
is known as the “6-85” and 
| addition to the line of Canadian- 
| designed and Canadian-built Fron- 


| August. 


special 
conver- 
cabriolet. 


de luxe sedan and coupe, 
sedan and coupe, custom 
tible coupe and_ sport 
Prices at the factory 
$1,150 for the special coupe to $1,415 
for the special convertible coupe. 
The new Frontenac “6-85” series 
is on a wheelbase of 114 inches. The 
bodies were designed by M. Comte 


(Continued on Page 4) 


NEW DEPARTURE C0. 
SHIFTS EXECUTIVES 


Meriden, Conn., May 25.—Charles 
M, Gearing, general works manager 
for the New Departure Manufactur- 
ing Company, has announced sev- 
eral changes in the executive person- 
nel of the Meriden plant, which will 
become effective June 1. 

Milton L. Gearing, for 
three years division manager for the 
Elmwood division, will be transferred 
to this city as Meriden division 
manager. The Elmwood division 
has been consolidated with the 
Meriden plant. 

George A. Smith, plant superin- 
tendent at Elmwood, will fill the 
same position here, taking the post 
made vacant by the resignation of 
Charles A. Newton, which becomes 
effective May 31. 





top | 


Frontenac car will be introduced to | 


This new six-cylinder model | 
is an| 


‘MAKERS OF TIRES IN 


| tenac cars introduced by Dominion | 
| Motors Limited at the Canadian | 
National Exhibition in Toronto last | 


Six body types are being offered— 


range from | 


the last | 
jis also bringing Akron rubber 


Low Levels; General Conditions 


| . 

Contribute 
New York, May 25.—W: 
throes of a new period of 
even than those of recent mor 
suffered severely in the gener 


di 


to Decline 


ill Street seems to be in the 
iscouragement that is deeper 
iths. Automotive stocks have 


al decline. The financial dis- 


trict, always full of rumors, is buzzing with reports of bad 


news to come for the autom 


itive industry. Such rumors 


were discounted in responsible quarters 


BATTERY MAKERS 
CONSIDER JUNKING 
VERSUS REBUILDING 


Chicago, May 25.—Taking a cue 
from automobile manufacturers and 
dealers in the matter of junking 
plans, battery manufacturers are 
giving serious consideration to a 
| program enlisting dealer support for 


ing of worn out batteries. 

The agitation which has been go- 
ing on in battery circles for some 
time has been crystallized among 
members of the National Battery 
Manufacturers Association as a re- 
sult of the outlining of a definite 
|} procedure on junking by E. D. Mar- 
tin, vice-president and general man- 
lager, and H. D. Stanley, chief of 
testing and research, of the Emark 
Battery Corporation, a division of | 
Thomas A. Edison, Inc. 

Just how serious this junking | 
problem is looked upon by manu- 
facturers may best be told by stat- | 
ing that the Martin Stanley paper 
was the only one delivered at last | 
week's convention here and fur- 


(Continued on Page 6: 


AKRON CHEERED BY 


MOTOR ACTIVITIES 


Akron, O., May 25.—Reports that | 
automobile production in Detroit is 
maintaining an upward course, with 
no immediate evidence of a seasonal | 
decline, have cheered tire manufac- | 
turers in the Akron district. 

It is believed by some that upward 
progress in automobile produc- | 
tion will continue next month, and | 


that the July figures will offer a| 
more attractive conaparison with} 
previous months than has been esti- | 


| mated. 


Reflected in better business at the 
Akron rubber plants is the failure of 
seasonal upturn in retail distribu- 
tion of automobiles to reach its peak 
two weeks ago as usual and indica- 
tions instead that new car registra- 
tions this month will forge ahead of | 
those of last month. 

Opening of the motoring season | 
fac- 
tories a certain degree of business 


| informed circles. 
| the junking instead of the rebuild- | informed people 


| those 


One 
expr 
sentative 
that the 
stocks was due 
ability that an 


the leading 
the opinion 
Automotive 


bankers here 
to a repre- 
Daily News 
weakness in automotive 
simply to the prob- 
industry *ssen- 
tially depending on high production 
for profits was to be saddled with 
discriminatory taxes on of a 
Sales volume many 
years Some itives 
see the fall in automotive securi- 
les prices ual bear raid, 
but this view is not held in the best 
Most of the best 
who could be 
| reached tend to the view expressed 
by the banker first quoted that ab- 
normaily low production, with an 
added burden of heat taxes in a 
period of lowered sa'es, was enough 
io account for the in prices 
of automotive shares 
On Tuesday of this 
the automotive stocks 
of vehicle 


ot 
sed 
of 


sO ¢ 


top 


decrease 


week most of 

particularly 
manufacturers, 
touched new lows or came close to 
doing so As Wall Street sees it, 
there does not seem to be any par- 
ticular reason why these securities 
should move higher in the immedi- 
ate future 


Detroit, May 25.—Automotive ex- 
ecutives here generally declined to 
be quoted in regard to weakness in 
the market for securities sponsored 
by the industry. A number of them 
expressed the belief, while refusing 
to be quoted, that the tax situation, 
with a heavy excise impost probable, 
was enough to account for any 
weakness in company stocks. All 
the executives who could be reached 
by Automotive Daily News declared 
that they knew of no further bad 
news impending and affecting the 
automotive industry which would 
produce any widespread weakness of 
securities. 


DITZLER CO. SALES 
IN MARCH-APRIL 
BEST IN 30 YEARS 


Detroit, May 25.—Sales of the 
Ditzler Color Company, subsidiary 
of Pittsburgh Plate Glass Company, 
for the period from March 15 to 
April 15 were greater than for any 
previous month in the company’s 
30-year history, according to E. R. 
Hoag, president. 

The company manufactures auto- 
motive lacquers and other finishing 
materials. It numbers among its 
customers most of the motor car 


that follows replacement demands. 
Hopes are held that this phase of 
business will develop steadily as gen- General offices of the company, 
eral motoring progresses. now located in the main factory, 

Manufacturers feel that there are| shortly will be moved to allow for 
thousands of motorists who have| additional factory facilities to meet 
hesitated to buy new tires even at| requirements for increased capacity. 
new low schedules who will soon be! Bids are being received for the erec- 
forced to do so through collapse of'| tion of a new administration bufld- 
old equipment. ing. 


and body builders, as well several 
thousand other users 
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Sloan Reports 


In April; Declines Forecast 





Sales Upturn 


(Continued from Page 1) 


March 31, 1932 


777,639, compared with 


amounted to $186,- 
$205,029,119 
at December 31, 1931, and $179,133,- 


the latter. 


“Naturally it is as impossible for 


the return, at Jeast to a degree, of 


me as for any one else to make any 
forecast of the trend during the 
next few months or during the next 
year. I Ban only repeat what I have 
stated many times in different ways, 
and in which I believe thoroughly; 
viz., that normal times will return 
when the period of readjustment is 
completed and the errors of the past 
have been corrected. The world is 
in no sense finished in its building 
—as a matter of fact, it never can 
be—and that being so, the future 
will surely offer as many and as 
great opportunities for constructive 
effort for profit and for industrial 
development as have ever existed in 
the past.” 


A. 1. E. E. COMPLETES 
ATTRACTIVE PROGRAM 


114 at March 31, 1931. Net working 
capital at March 31, 1932, amounted 


to $271,536,282, compared with $273,- 
915,923 at December 31, 1931, and 
$292,723,601 at March 31, 1931. 

“The above statistical statement 
of the corporation’s position at the 
end of the first quarter demonstrates 
that its financial position has been 
well maintained during the period, 
both with respect to cash and cash 
investments as well as to net work- 
ing capital. I firmly believe that 
with conditions existing as they do 
at the moment, and with the un- 
usual difficulty of looking forward 
and determining the necessities ot 
the future, it is more important than 
ever that the finances of the cor- 
poration be maintained in a posi- 
tion of impregnable strength. 

“During the period under review, 
General Motors dealers in the 
United States delivered to consum- 
ers 143,514 cars, compared with 231,- 
881 cars in the corresponding period 
of 1931.° Sales by General Motors 
operating divisions to dealers in the 
United States for the first quarter 
amounted to 166,304 cars, compared 
with 255,997 cars in the correspond- 
ing period of 1931. Total sales to 
dealers, including Canadian sales 
and overseas shipments, amounted 


(Continued from Page 1) 


sented in brief, reviewing the year’s 
progress in the industry. 

With the increasing necessity of 
keeping abreast of the times in all 
matters pertaining to the electrical 
industry, every member is sure to 


to 197,256 cars, compared with 304,- 
547 cars in the corresponding quar- 
ter a year ago. 
“From the above 
earnings and sales, it will be appre- 
ciated that the existing industrial 
depression has adversely affected 
the corporation’s operations during 
the period under review. As a mat- 
ter of fact retail sales, upon which 
the corporation's production sched- 
ules are based, suffered an impdor- 
tant decline in the latter part of 
February and in the month of 
March which was out of line with 
the seasonal trend, notwithstanding 
the fact that during this period the 
corporation obtained a somewhat 
improved percentage of the total 
business. In order to keep inventory 
in the hands of dealers at a mini- 
mum—so essential under present cir- 
cumstances — production schedules 
were curtailed. This decline in vol- 
ume was due to decreasing purchas- 


statement of 


find for himself something of un- 
usual importance presented in the 
program of technical papers herein 
set forth. 


Presentation of the Lamme Medal, 


awarded to Giuseppe Faccioli, will 
also be made at this time. 

Particular general interest even 
beyond the confines of the institute 
is being centered on the very pop- 
ular subject of “Education,” which 
is to be covered in a paper by Dr. 
William E. Wickenden, president of 
Case School of Applied Science. In 
order to permit all to participate in 
this session, the three parallel meet- 
ings on Tuesday morning will not 
begin until the conclusion of Dr. 
Wickenden’s address. 

At the technical sessions papers 
will be presented in abstract, ten 
minutes being allowed for each 
paper unless otherwise arranged, or 


ing power, accentuated by the lack} the presiding officer meets with the 


of confidence that has existed ever 


authors preceding the session to 


since the industrial depression set| arrange the order of presentation 


in, and also in an important degree 
to a tendency to delay purchases 
pending the product announcement 


of an important manufacturer in 
the industry. 
“In view of the fact that this 


statement is necessarily written 
after the close of the period, and, 
although it has been my practice to 
deal only with events within the 
period under review, nevertheless, ‘in 
view of the importance of the mat- 
ter and the interest of our stock- 
holders, I might state that the 
trend during the month of April 
improved; in fact, in excess of the 
normal seasonal improvement. How- 
ever, it must be recognized that the 
corporation’s sales, depending as 
they do in such an intensive way 
upon the whole country and upon 
the whole world, must necessarily 
be influenced fundamentally by the 
two factors already mentioned—con- 
fidence and purchasing power. It 
is hardly logical to expect any last- 
ing change in the trend until a 
foundation has been built for im- 


and allotment of time for 
and discussion. 

Any member is free to discuss 
any paper when the meeting is 
thrown open for general discussion. 
| Coane five minutes are allowed 
each discussor. When a member 
signifies a desire to, discuss papers 
on other subjects or groups, he shall 
be permitted a five-minute period 
for each subject or group. 

It is preferable that a member 
who wishes to discuss a paper give 
his name beforehand to the presid- 
jing officer of the session at which 
}the paper is to be presented. Copies 
of discussion prepared in advance 
|}should be left with the presiding 
| officer. 
the front of the room and an- 
nounce, so that all may hear, his 
name and professional affiliations. 
Discussions at the technical ses- 
sions are not reported. To be con- 
sidered for publication, discussions 
should be written and mailed to the 
A. I. E. E., Editorial Department, 33 
West 39th St., New York, N. Y., on 


papers 





provement of the former and for or before July 8, 1932. 









Each discussor is to step to} 


| 


| 
j 


| 
| 





‘DODGE ANNOUNCES: 
"NEW. 5-PASSENGER 
CONVERTIBLE SEDAN 


(Continued from Page 1) 


vertible sedan. It is upholstered in 
hand-buffed leather. Smoking sets 
are placed in the rear of the front 
seat. 

The following items are included 
as standard equipment: Duplate 
Safety Plate glass in all windows 
and windshield; two outside special 
trumpet horns; two _ windshield 
wipers; two tail lights; special head- 
lamp tie rod; onyx ball on gear shift 
lever; chromium-plated steering post 
bracket; onyx cigar lighter; chrom- 
ium-plated cowl ventilator handles. 
A trunk mounted in the rear is fur- 
nished at a small additional price. 

The convertible sedan is powered 
by the Dodge L-head straight 
eight 100-horse power engine with 
Chrysler Motors floating power 
engine mounting. Chassis design 
includes all regular Dodge engineer- 
ing features — automatic clutch, 
silent gear selector, hydraulic brakes, 
free wheeling, etc. 


FOR CLEVELAND MEET) FoRrD PRODUCTION 


SWINGS UPWARD IN 
MID-WEST PLANTS 


(Continued from Page 1) 


necessitates that the increase be 


gradual, 


Cincinnati, May 25.—The Cincin- 
nati Ford plant is stepping up pro- 
duction to supply a backlog of 6,000 
orders. The local assembly plant 
supplies parts of Indiana, Kentucky, 
Virginia and West Virginia and 
southern Ohio. 

Around fifty cars are currently be- 
ing turned out daily. Within two 
weeks production will be increased 
to around 140 or 150 cars daily. 


Columbus, O., May 25.—The Ford 
assembly plant in this city has in- 
creased its working force to 600 
employees and is now turning out 
twenty-five vehicle units a day. It 
is reported that 300 more men have 
been called back te the colors and 
that the production sghedule will 
be stepped up to 150 vehicles a day 
during the week of May 31 to 
June 4. 

The Columbus assembly plant had 
been closed down for a considerable 
period and did not begin active 
preparations for production until 
after the middle of May. 


FINANCIAL NEWs 


PARMELEE TRANSPORTATION 

New York, May 25.—Parmelee 
Transportation Company and sub- 
sidiaries, quarter ended March 31: 
Net loss after interest, depreciation 
and other charges, $343,437, against 
$79,574 loss last year. 


WELLINGTON OIL 
New York, May 25.—Wellington 
Oil Company, Ltd., declared a 2- 
cent quarterly dividend on the $1 
par common stock, payable June 15 
to stock of record May 31. 


EASTERN STEEL PRODUCTS 

Toronto, Canada, May 25.—East- 
ern Steel Products, Ltd. (Toronto), 
and subsidiary report for the fiscal 
year ended November 30 consoli- 
dated net income, after charges and 
Federal taxes, of $31,282, against 
$181,100 in the preceding fiscal 
year. , 
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First-Hand “Info” 


Rob Crooker Tells One 
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Now You're Tootin’ 
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By Royal Command 
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Teaching Youngsters 


+ 


Chris Sinsabaugh— Detroit 
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HAT go-getter, John Chick, Cadillac-La 


Salle 
manager, is turning over every stone in his wide domain 
searching for first-hand information through contacts with 


sales 





distributors and dealers as to the business situation. Not 
content with having Visited fifty-five cities in thé Middle 
West- and Southwest within the past couplaweeks, he is 
getting a breathing spell at the factory right now, prepara- 
tory to going out on the road again next week,-this time 
invading the East. 
P + * + 

ON THE RECENT JAUNT, or, rather, the first leg of 

the land voyage in that big Cadillac sixteen, he found that 


down in Georgia and thereabouts, there is little talk of 
depression and hard times. He sensed a trend toward better 
business that has developed in the past few weeks. In Tulsa, 
for instance, he found Cadillac-La Salle sales were up 35 
per cent. over April, and it looked as if the peak had not yet 


been reached. 
om * 7 


BOB CROOKER, advertising manager of Chevrolet, 
chuckled as he slid over his desk to me a story which one of 
the field men had sent in, one which proved that the Chevro- 
let has that fabled nine-lived cat beaten. 

It seems that out in Waterville, Wash., Mrs. Kate Pattie, 
a rural school teacher, has been buying Chevrolets for the 
past ten years. Each spring she goes to the local dealer, C. A. 
Wilson, and turns in her old car on a new one. But here is 
the unusual angle to the story. Wilson each time sells the 
used car in Waterville, and, believe it or not, all the nine old 
cars are still in operation in and around Waterville. 

When Mrs. Pattie bought her tenth Chev, Wilson rounded 
up the other nine and threw a party. Each and every one 
answered the roll call, regardless of the fact that some of 
them had changed hands at least four times. 

* ” 

SPARTON’S NEW HORN, called the Repealer, actually 
plays the first four notes of “How Dry I Am,” I am.told. 
All of which carries us back to the time when Claude Foster 
brought out the Gabriel horn, really a calliope, which made 
its debut in one of the early Glidden tours. It wasn’t electric, 
being operated from the exhaust through a series of pipes, 
which enabled the driver to run up and down the scales and 
produce harmony. 

Foster, now retired from the industry, is at the Detroit 
Athletic Club at the present time. The Sparton announce- 
ment, coming at this time, reminds an old timer of how 
Foster took his Gabriel to Germany and showed it to the 
kaiser, expecting to get the royal endorsement and clean up 
in a-#ales way. The kaiser fell for the horn, ordered one, 
and then Foster discovered that this meant that no one else 
in Germany could use the horn, because it was reserved for 
the emperor’s car. 


- 


* 


we x *% 
MAYBE DETROIT is doing some thing that traffic 
officials in other cities might use to advantage in their safety 
campaigns. Of late many accidents have been reported 
caused by youthful drivers. So Detroit has started to edu- 
cate the kids. Each Saturday is a school day for those under 
18 years of age seeking drivers’ licenses. They listen for an 
hour to a lecture on the city’s ordinances pertaining to traffic, 
in preparation for the oral examination before the license is 
issued. The kids have to go to three of these lectures, and 
/each time their students’ tickets are punched. When they 
their oral examination, they sure know all about traffic 
aws. 


'NEW SUPER-SERVICE 
PLAN SUCCEEDS IN 
N. Y. CHEVROLET STORE 


New York, May 25.—Expansion of 
service facilities has been announced 
by J. R. Barrett, sales manager of 
the Chevrolet retail store, Broadway 
at 62d Street. 

Super-service has been installed, 
Mr. Barrett states, to Go away with 
the old type of service station where 
customers were barred and work 
went on behind closed doors. With 
the present open shop system, Chev- 
rolet owners can see just what is 





| being done to their cars. That this 
feature is gaining popular approval 
is evidenced by the large number of 
owners who daily watch service 
operations and see, often for the 
first time, the inside of an auto- 
mobile engine. 

Among the augmented equipment 
are new oil and grease lifts, new 
lifts for car washing and a new parts 
bin and distribution system. 

Since the super-service idea was 
installed in April, a greater volume 
of business has been secured, Mr. 
Barrett further states, whereas ser- 
vice stations generally are showing 
a decrease. 
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Retail Salesmen 


® 





This department is devoted to the interests of the retail sales divi- 
sion of the industry. Salesmen, this is your department. Automotive 
Daily News wants you to get something from this department that will 
help you in your work on the firing line. It wants you to pass on 
your own experiences, successes, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 
let us get it ready for publication. Your achievement or your mistake 
may help another salesman to make sales or avoid errors that cost 
you commissions, 

Dealers read this page. Give us the benefit of ‘your reactions on 
these problems that affect the work of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t. 





ON THE STILL HUNT FOR 
PROSPECTS 


In yesterday’s paper we gave our readers the summary 
of the rules laid down for finding prospects by the automo- 
bile salesmanship course, compiled by the La Salle Extension 
University in co-operation with the Chrysler Sales Corpora-| 


tion. In the following paragraphs will be found a considera- 
tion of these various sources of leads and prospects in greater 
detail as it is given in this excellent course in automobile sell- 


ing. The following summarizes the suggestions: 
1—Because they have bought an®- 


older gee of your ee sale executed—again meaning money 
present owners are easily your best| received by some one. 


bet as a source of good leads and| from whatever source, the name 








SUCCESSFUL CAMPAIGN 
BY DEALER GROUP TO 
BOOST SERVICE WORK 


Trenton, N. J., Automobile Trade 
| Association are conducting a suc- 
| cessful campaign to increase their 
| service operations through co-opera- 
| tive newspaper advertising. 

A recent ad, titled “Discovered! 
The one sure way of getting reliable 
repair service—go to the dealer who 


jing in its direct appeal. 

| Continuing, the ad read: 

“It can’t be refuted. 

“No matter where you bought your 
| car, if you want the most in knowl- 
edge and experience when it comes 
| to repair work, take it to the man 
| who sells and services that partic- 
|} ular make. 

| “Of course he knows more about 
it than any one else. He has experts 
trained to selve the problems of just 
that type of car. He has the care- 
| ful coaching of the manufacturer as 
|to just what methods to use in re- 
| pairing each individual part. 

| “The cost is the lowest possible 
| for good work, and you save money 





The 24 dealers who comprise the 








sold a new La Salle sedan. 


woulé go in his garage. 


INDIANAPOLIS CHRYSLER 
DODGE, DESOTO DEALERS 
HOLD SALES MEETING 


Indianapolis, Ind., May 25.—More 
than 400 De Soto, Dodge and Chrys- 
ler dealers and salesmen attended 
a meeting here in which high 
Chrysler corporation officials pre- 
sented the Plymouth program for 
the next two months. The meeting 
was one of a series of nation-wide 


AND WE CHISELED THIS OUT OF SPARKS 


By CHRIS SINSABAUGH 
This ought to be on A. D. N.’s Retail Salesmen’s 
page,” but the column is using it because the conductor 
saw it first. It has to do with the ingenuity displayed by 
John B. Keefer, a Philadelphia salesman, whose chiseling 


Keefer had a prospect who agreed to buy the car if it 
Keefer discavered the car was 
eight inches too long. Did he quit? No. 
from the service department and they found by cutting 
through eight inches of concrete at the rear of the garage 
the La Salle fitted. So that’s how he chiseled the order. 


——It not only ought to be, it is; hooray! 








prospects. 

In the first place, most of them 
will themselves buy another car of 
the same make at some future date. 
Therefore, it will pay you to get a 
list of all the owners in your terri- 
tory and to keep in touch with as 
many of them as possible every 
month or so. 

In the second place, every time 
you make delivery of a new car, you 
have an excellent opportunity to 
uncover several leads by questioning 
your customer about his friends 
who may be in the market. 

You should determine to secure 
from every new customer three or 
four good leads which will result in 
at least one sale. 

2—Few salesmen, until they have 
tried out this source thoroughly, 
appreciate the advantages of noting 
the license numbers on rather old 
cars which are parked along the 
Street. It is safe to assume that a 
man who owns a car of standard 
make that is over one year and less 
than four years old. is logically a 
lead who may develop into a sus- 
pect or prospect for a new car. 
Similarly, license numbers of cars 
involved in smash-ups are also use- 
ful leads. 

It is advisable to note such items 
as dented fenders, badly worn tires, 
cracked wind shields, and other 
minor items that could easily and 
quickly be repaired. Such informa- 
tion can be used as the basis for a 
call on your prospect. 


However, by no means confine 
your canvass of used cars to dam- 
aged or very old ones! After all, 
only good-looking cars, in pretty 
fair condition as trade-ins, will show 
you and your house a real profit. 

In the matter of using old cars 
as a source of leads, it is worth 
while to nofe a highly successful 
method which has built up a tre- 
mendous volume of business for one 
dealer in an Ohio town. 

His salesmen are sent out to walk 
along the street, and whenever they 
find a likely looking car which will 
make a profitable trade-in to leave 
a note in the driver’s seat or under 
the wind-shield wiper. They write 
something to this effect: 

“T happen to have a customer who 
wants a car like yours, and who will 
pay a good price. If you are inter- 
ested, call me up.” (Adding his 
name and telephone number.) 

The salesmen for this dealer make 
it a point at all times to be on a 
friendly footing with a number of 
foremen in industrial plants, shop 
superintendents, and similarly em- 
ployed people, who are often on the 
lookout for a good bargain in a used 
car, 

3—Nearly every community has a 
local paper which publishes daily, 
weekly, or monthly reports of legal 
documents filed (leases, mortgages, 
deeds of trust, etc.). Such records 
indicate that money has been re- 
ceived by some one. 

You will find, also, records of 
estates settled, inheritances re- 
ceived, judgments satisfied, bills of 








in the long run. 
affairs and A. L. Millard, Plymouth 
Sales promotion supervisor for this 
district, introduced as the principal 
speakers J. E. Fields, president of 


of any one who has recently come! “These dealers offer you the most 
into money should immediately go/in reliable repair service.” 
in your list of leads, should be acted Then followed the list of 24 deal- 
upon at once, and should be dropped | ers. 
only when you have absolutely | 
proved it is not that of a “suspect.” 

In every city and in many small 
towns there are individuals or 
agencies which make a business of 
collecting and organizing this in- 
formation as a service to salesmen. 
The cost usually is small. 

4—The columns of your daily 
paper will also give you many good 
leads by their write-ups of such 
news as promotions, engagements, 
marriages, financial transactions, 
sales of property, inheritance of 
money, profitable speculations, sto- 
len cars,and many other happenings 
of a similar nature, indicating that 
the persons mentioned have become 
possible prospects for a car. 

5—Still another way to get leads 
is to prepare a list of relatives, 
friends, and acquaintances living in 
your town or territory. Such a list 
should give names, addresses, and 
telephone numbers. From time to 
time write a brief letter to each 
person in this list, saying that you 
are in the automobile business and 
asking if they won’t let you know 
of any one who is thinking of buying 
a car, or who, in their judgment, 
ought to be thinking of buying a 
car. 


sells your make of car,” was strik 


HOW MUCH 





$$$ 


(To be continued) 


FORD DEALER SERVICE 
ADS IN USED CAR 
TIEUP- SUCCESSFUL 


The Worcester Motor Company, 
Ford dealer of Worcester, Mass., 
combines used car and service spe- 
cials in its newspaper advertising 
with good results, 


or Wire Wheels... 


Lower Over-all Body Heights 
Without Reducing Head Room 
or Road Clearance 


Completely Slip-Streamed Body 
with V-Radiator, Beavertail Back 


Silent Underslung Worm Drive 
500,000 Mile Rear Axle” 


X-Dual Frame, Super-Rigid 





Centrifuse Brake Drums 
Inside Lock on All Doors 





Using the title “Try the Worces- ; Twin-Ignition c Sl a 
” . ’ Oe ry . 4 . - 00 
ter Motor Company, Way It Pays,” Silent Synchro-Shift ‘Transmis- Bodite ay Coen 
it goes on to cite the following rea-| gion ies 
sons why: Selective Synchro-Shift Free Roof Radio Aerial (All Models 
Seventy-five per cent. of the ser- Wheeling except Convertibles) 
~~ —" — 7 recaree ble | “Finger-tip” Driving Seat Ad- 9 Main Bearings—One on Fither 
en per cent. are controllable! , "i ss aw ti 
ons justment Side of Each Connecting Rod 


Automatic Centralized Chassis 
Lubrication 


Two Glove and Parcel Compart- 
ments on New Instrument Panel 


Ten per cent. represent those who 
give their car fair attention. 

Five per cent. are those who have 
their car serviced monthly, get re- 
sults, and save money on wear and 
time. 

A monthly inspection and service 
will save money for you and insure 
better performance and _ comfort. 
Let us show you how. 

To show you our appreciation and 
willingness to co-operate, we offer 
the following service job, including a 
thorough inspection and report, as 
means of contact: 

Lubricate chassis, change oil, refill 
and adjust shock absorbers, adjust 
points, adjust waterpump, check | 
generator, and check battery. Work | 
done by experts only—$2.95. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


Ma 


777 te *2055 


J. o. b. factory 


STANDARD EIGHT 
121l-inch Wheelbase 


BIG SIX 


11l6-inch Wheelbase 128-inch Wheelbase 


ean you offer your prospects for 


“Habe bep 


—F.O. B. PRICE OF THE 


NASH 


AMBASSADOR TWIN-IGNITION EIGHT 5-PASSENGER SEDAN 


SPECIAL EIGHT ADVANCED EIGHT 
133-inch Wheelbase 
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— his Is Your Pag 












He got a man 








the Chrysler Sales Corporation; L. 
G,. Peed, general sales manager of 
the De Soto Motor Corporation, and 
Zack Dunlap, also of Chrysler. 

The factory executives left here 
for St. Louis where a similar meet- 
ing was to be held after which 
other cities would be visited before 
the return to the factory. 


NEW ROCKNE DEALER 
Springfield, Mass., May 25.—E. V. 
Warriner, proprietor of the Stanley 
Garage at 2 Orange St., has taken 
the dealership for Rockne. Mr. War- 
riner was dealer for Stanley steam 
cars in this city from 1908 to 1924, 


CAR 






142-inch Wheelbase ...125 Horsepower ...5 Demountable Wood 
Dash-Adjusted Full-Range Ride Control 


Aluminum Alloy Connecting 
Rods (Drilled for pressure lubri- 
cation) Bohnalite 


Aluminum Alloy (Invar Strut) 
Pistons. Bohnalite 


Extra Long and Extra Wide 
Bodies with Wide Arm Rests 


New Dual Exhaust Silencers 
Inside Sun Visors 

Deep Pile Carpets 
Door-type Ventilators 


Concealed Hood Fasteners. 


MONG the finely built, medium priced cars, the Nash 
Ambassador Twin-Ignition Eight 4-door, 5-Passen- 

ger, 6-Window Sedan at $1855 is without an equal in size 
and power. You must go to cars costing at least $1000 
more to find a car that compares in size! Nash value is 
helping Nash dealers in 1932. Your inquiry about available 
Nash territory will be treated in confidence. Write Sales 
Manager, The Nash Motors Company, Kenosha, Wisconsin. 


xX 
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AMBASSADOR EIGET 
142-inch Wheelbase 
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Trade Agreements 


O call the ruinously low prices which at present rule 

practically every branch of industry and business the 
“cause” of our abysmal depression would be confusing cause 
and effect. Nevertheless, the present low prices are working 
ill to everybody and benefiting a very few, if any one. Even 
the man with a fixed income, who might benefit by ab- 
normally low prices, has found, in most cases, that his in- 
come was not half as fixed as he had figured it to be. And 
for the rest of the country, any benefit from low prices of 
all kinds of things was long since swallowed up in cut wages, 
unemployment and other major ills. 

While low prices are not the cause but an effect of the 
depression, if some means of ‘increasing them could be found 
a considerable alleviation of our present ills would probably 
result. 

We are not much of a believer in artificial means of 
stimulating prices or business in general. But in a case 
where products are being raised or manufactured and sold 
without profit to the maker or the seller, it might be entirely 
possible to inject artificial stimulants to palliate what we 
acknowledge is an effect, and thereby at least reduce the 
patient’s fever. 

We are referring to agreements among companies oper- 
ating in the same field of industry to lift prices to and 
maintain them at levels which would yield at least some 
return on the operations of producing the goods sold. Un- 
happily, our anti-trust laws stand in the way of any such 
consummation at the present time. 

We doubt, however, that the American people is in any 
temper at the present time to stand for a hidebound attitude 
on the part of legislators. This people has taken what the 
vernacular calls “a licking.” Eight million or more of its 
total are unemployed, without means of buying.the necessities 
of life. If the mess that we are in continues, more of our 
people must face the prospect of unemployment. None of us 
is in the humor to let legislators say that we shall not experi- 
ment with almost anything that holds out any promise of 
betterment. 

It ought to be perfectly possible for some Federal agency 
to work with industrial organizations in all fields to contrive 
some method of establishing reasonable price levels, price 
levels that will yield a profit and encourage employment. The 
Federal Trade Commission, with the help of the Department 
of Justice, might possibly be able to set certain limits within 
which industry and business can control prices in various 
fields. Such action would bring the upward turn in price 
indexes, and employment and wages would immediately feel 
the effect. 

Judging by its previous record, the present Congress 
might very likely try to interfere in any sane program de- 
vised. However, the temper of the people is not of the sort 
that would let these misrepresentatives meddle for long with 
any plans that promised a betterment of present conditions. 

The whole complexion of Congress is going to change 
next November, and only the cumbersome make-up of our 
method of getting rid of unfit legislators allows a majority 
of the present Federal body to stay in office so long. Further- 
more, there is an enlightened minority in Congress which 
has fought well and honestly against the actions of the pres- 
ent body. This minority would find ample public support 
for a definite campaign promising economic betterment. 

We believe that industrial leaders might profitably make 
an appeal to the proper divisions of our governmental ma- 
chinery for help in arranging an adjustment of prices to 
levels that will lift business out of the class of organized 
charity. At the present time much of the industrial activity 
in this country is being carried on to give employment, rather 
than to show a profit, and this is not a sound basis on which 
to build for future prosperity. 
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In This Corner.... 


Opinions, suggestions, complaints, criticisms, grievances or what 
have you. Open to every one to say anything, anyhow, any time. The 
communications printed in this department represent the ideas and 
opinions of our readers, They are not necessarily ours. If you have 
something to say en any phase of automotive activity, wholesale, retail 
or abusive, let us hear from you and we will tell the world. 


Uniform Delivered Price 
Urged for Entire Country 


Automotive Daily News: We have 
read with much interest your article 
of a few days ago regarding the de- 
sirability of manufacturers adver- 
tising a delivered price on automo- 
biles. The elimination of some 
models, likewise, appeals to us. In 
our judgment, the delivered price 
should be advertised, for under the 
present scheme of things the cus- 
tomer is being misled; especially 
is that true in some of the recent 
billboard advertisements of one of 
our huge producers. 

We cannot speak for other towns, 
but I do know in our town the au- 
tomobile user does not* have a great 
amount of confidence in the manu- 
facturer or the dealer, since they 
have been so inclined to mislead. 
It is true that the manufacturer 
does not approve of the dealer add- 
ing any mark-up in the differen- 
tial between f. o. b. and delivered 
price. However, the majority of 
dealers do have a mark-up some- 
where and should have a mark-up 
on that differential. In fact, it is 
our belief that delivered prices 
should be advertised on all automo- 
biles and that price should be the 
same in San Francisco, Detroit or 
Jacksonville. In other words, the 
same price should prevail every- 
where. 


The delivered price should be a 
price from which the dealer’s dis- 
count is figured, and since it takes 
sO many used car transactions to 
wash out a new one now, it is our 
belief that the discount should be 
increased at the time delivered 
prices begin to be advertised. As we 
see it, the only expense which 
should not be paid by the manufac- 
turer should be the expense in un- 
loading and checking for delivery. 
When a delivered price is advertised 
it will eliminate the possibility of 
some unscrupulous dealers, usually 
operating under small overhead and 
in small places, to quote a fictitious 
price in order to allow a fabulous 
trade, thereby destroying confidence 
in both the dealer and manufac- 
turer. 

At the present time, it is our opin- 
ion we have entirely too many 
models. The customer has so much 
to select from it makes it more dif- 
ficult to get his mind made up. It 
is our belief, however, that neither 
the simplification of models nor the 
advertising of delivered prices 
should be gone into unless all man- 
ufacturers agree to support the plan. 


| COMING EVENTS | 


ih cceneciaiesesseeeiaesninmeniaitiaieditiadeniaainessdacaanamiaiiial 
MAY 

28-28—Chicago, Il. Radio Manufacturers 

Association, meeting, Hote) Sher- 


man. 
JUNB 

Paris, France.—International Auto- 

mobile Manufacturers Association 

sixth annuel Motor Transport 

Congress. 

i- 3—Tulsa, Okla. 
Institute, mid-year meeting, 
Hotel. 

8-11—State College, Pa. American 8o- 
ciety of Mechanica) Engineers, Na- 
tional Oj] and Gas Meeting. 

12-17—White Sulphur Springs, W. Va. 
Society of Automotive Engineers, 
summer meeting. 

20-24—Chicago, Ill. Motor and Equipment 
Wholesalers Association, Edgewater 
Beach Hotel, summer conference. 

20-24—-Atlantic City, N. J. American So- 
ciety for Testing Materials, annua) 
meeting, Chalfonte-Haddon Hall. 

JULY 
3—France. Grand 
Race 

5- 9—Southampton, 
cial Car Show. 

>a Grand Prix Automobile 

ace. 
17—Germany. Grand Prix Automobile 
Race. 
20-22—Liandrinded, Wales. 
Car Show. 
OCTOBER 

3- 7—Washington, D. C. Nationa) Safety 
Council, meeting. 

3- 7—Buffalc, N. ¥. Nationa! Meta! Ex- 
osition, 174th Regiment Armory 

H. Eisenman, 7016 Euclid Ave.. 
Cleveland, director. 

3- 7—Buffalo, N. ¥. National Meta) 
Congress. Sponsored by American 
Society for Stee) Treating, with co- 
operation of American Society of 
Mechanicai Engineers, Institute of 
Metals and Iron and Steel] Divisions 
of American Institute of Mining 
and Metallurgical Engineers, Ameri- 
can Welding Society, Wire Associa- 


tion. 
18-22—London, Engiané. Olympia Show. 


American Petroleum 
Mayo 


Prix Automobile 


England. Commer- 


Commercia! 


However, this is merely an opinion, 
as in our past experience and ob- 
servation we do not believe that any 
dealer can recommend fully just 
what a manufacturer should do, as 
the average dealer is too much lim- 
ited by his local territory; or might 
we here suggest that there be a 
return to the closed territory, with 
ample infringement penalty? Closed 
territory will eliminate a great deal 
of bidding being done today, espe- 
cially on Plymouths, Chevrolets, Ford 
and, for that matter, practically 
every car under $1,500. The manu- 
facturer with a gluttonous idea of 
getting as many sales as possible is 
breaking the back of those dealers 
who are trying to do business on a 
proper basis by making it possible 
for as many dealers as a car owner 
will call on to make him proposi- 
tions. So long as that condition 
prevails we will have more and 
more shoppers and the cost of sell- 
ing will gradually increase, whereas 
the profit will decrease. 

In our opinion, unless these evils 
are corrected, no_ self-respected 
dealer will continue in this business, 
when influences he cannot control 
are constantly making it more and 
more difficult for him to realize a 
fair profit. 

We would be very glad to have 
your comments. May we at this 
time express to you our apprecia- 
tion for the information contained 
in your paper. We read it very 
carefully and enjoy it a Jot. 

JOHN P. HUGHES, JR., Pres., 
John P, Hughés Motor Co., Inc. 
Lynchburg, Va. 


NEW ONE-STOP STATION 

New Brunswick, N. J., May 25.— 
One of the most modern “one- 
stop” service stations in central New 
Jersey has been opened at French 
and Schuyler Streets. It is the new 
headquarters of the O. K. Tire Com- 
pany, which covers an area of 125 
by 140 feet. The management of 
the O. K. Tire store, which was 
founded in 1930, includes Nathan 
Goldman, Herman Glickman and 
Louis. Hirsh. Car washing and 
greasing will be featured along with 
brake relining, brake testing, motor 
repairing, battery work, vulcanizing 
and repair. 


NEW FRONTENAC 
SHOWN IN CANADA 
TODAY; 6 MODELS 


(Continued from Page 1) 


Alex W. Sakhnoffsky, eminent in- 
ternational stylist, and, according to 
Dominion Motors’ officials, the 
“6-85” is the only car in_ the 
medium-price field which has com- 
plete aerodynamic lines both front 
and rear. The bodies are low- 
slung with wide doors and roomy in- 
teriors. The radiator is modeled 
along V-lines with modified shield 
design. The filler cap is under the 
hood. The windshield is set at a 
sharp angle, and is visorless. 

The powerplant is a 6-cylinder 
Continental engine, developing 
seventy brake horse power at 3,400 
r.p.m. Bore and stroke are 3%x4 
inches, respectively. Compression 
ratio is 5.4 to 1 standard. Free- 
wheeling and automatic starting are 
standard equipment on all models. 
The transmission has _ constant 
mesh, helical gears, with the free- 
wheeling unit at the rear. The 
engine is equipped with intake 
silencer, double venturi carburetor 
and full metered accelerating pump. 
Self-adjusting shackles are on both 
front and rear springs. Brakes are 
steeldraulic type. Five cross mem- 
bers brace the six-inch frame. 

Also to be introduced at the same 
time by Dominion Motors Limited 
is the new six-cylinder Flying 
Cloud Model S Reo, listing at the 
Canadian plant at $1,525 and up. 
Six body types comprise this series, 
all on 116-inhch wheelbase. 


RESPONSIBILITY LAW 
FOR WASH. REPORTED 


Washington, D. C., May 25.—A 
favorable report on a bill (H. R. 
71894) to provide for financial re- 
sponsibility of owners and operators 
of motor vehicles in the District of 
Columbia has been submitted ‘te the 
House of Representatives by the 
House District of Columbia Com- 
mittee. 

“A. similar bill passed the sHouse 
in the Seventy-first Congress,” the 
report states, “and was favorably re- 
ported in the Senate. It was spon- 
sored by the American Automobile 
Association and indorsed by the 
American Motorists Association, local 
citizens’ associations and automobile 
associations from other states. 

“Safety responsibility laws apply- 
ing to motor vehicles now in effect 
in many of the states, your commit- 
tee is advised, have proved entirely 
satisfactory. 

“The purpose of this bill is to pre- 
vent the careless, judgment-proof 
automobile driver from endangering 
lives and property in the District of 
Columbia.” 


Have you a message for 


Engineers? 


Engineers and production men of the 
industry will gather at White Sulphur 
Springs, June 12 to 17, for the summer 
meeting of the S. A. E. 

Each day Automotive Daily News will 


cover the meeting editorially. 


Copies 


will be mailed to all important engineers, 
production men and other factory offi- 
cials in the industry in addition to those 
who attend the meeting. 


Please send space 


reservations early. 


Forms close two days preceding publi- 


cation. 


Publication Dates—June 14, 15, 16, 17 
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ummer resort circulation plus 23% to 

112% greater reader interest makes Liberty 
a key Unguentine 
medium’ ..... 


Writes WILLARD TOMLINSON, 


ici yccrck Phasmacs! Compasy Millia 


~ cee. continues Mr. Tomlinson: “The Norwich summer 


Treat 


SUNBURN 
asa BURN/ 


advertising campaign is addressed to those-who-bathe- 
and-sunburn. 
“Tt is obvious that the more time folks spend on 
going to the beaches and pools, the less time they have 
for reading or listening to advertisements for Unguen- 
tine or any other product. 
“We have therefore selected Liberty as a key mag- ts 


azine because it, apparently more than any: other two-color roto- 


4 fj 


Get Quick Relief from 


Sunburn is not to be trifled with. It's a BURN— 
like any other burn. Cosmetic lotions and creams 
are not enough—treat sunburn with the burn 
remedy used by 8 out of 10 hospitals . . Unguentine! 


gravure insertions 


weekly, follows people to the beaches; shown not only in Liberty 


by your high summer sales at resorts, but by your single 
copy circulation evidencing smaller summer fluctua- 


tion than that of any other weekly. 


It stops pain—soothes and heals— prevents infection. Treat 
all sunburn with Unguenine—take no chances of needicss 
agony. Heal quickly — tan beautifully! The price is only 50c. 


“And when these straight circulation facts are 
plotted against Gallup’s findings (made in the summer- 
time, at that) as to what actually happens to that cir- 


culation, Liberty’s place on our list becomes a funda- 


mental one. For getting an ad onto 
somebody’s porch is one thing} get- 
ting that ad before that somebody’s 
eyes is another. With the heaviest 
summer placement and with a 
good chance for double the normal 
attention value, we anticipate a suc- 
cessful season for Unguentine ad- 


vertising.”” 


Liberty 


HE GALLUP SURVEYS were made last sum- 

mer in 6 cities. Checking what had been read in 6 
issues of the big mass weeklies, Dr. Gallup and his 
staff found Liberty’s editorial contents to be better 
read than in the case of the other magazines checked. 
The average advertising page in Liberty was found 
to have stopped: 


48% more persons than in Weekly A 
23% more persons than in Weekly B 
112% more persons than in Weekly C 


That means 23% to 112% more actual circulation 
for the average advertising page in Liberty. For the 
thing that makes advertisements successful is not 
copies printed but copies read thoroughly enough 
to get the advertisements seen. 

With such a tangible advantage revealed for the 
first time, it is little wonder that Liberty’s first 1932 
quarter showed 46% more 
advertising volume than 
the last quarter of 1931 
while the two other biggest 
weeklies showed a gain of 


1% and a loss of 3.7%, respectively, for the same 
period! 

Every week more advertisers are becoming im- 
patient with methods recommended only by tra- 
dition—are asking why in times like these, new 
information about people’s reading habits should 
not speedily be taken advantage of. 

Such as these have helped put Liberty on a profit 
basis for the first time in its history. 

Such as these are writing us on executive office 
letterheads, inviting us to come direct to the top with 
the Gallup Report on how advertising is being read. 

Such as these are arriving at the conclusion that 
advertising which is not seen is not advertising at 
all and that the most obvious way of having Amer- 
ica’s best read advertisements is to publish them in 
‘*‘America’s Best Read Weekly”’. 

It takes aggressiveness to write to a publisher and 
ask him for information. But apparently these times 
have stiffened many backbones. A copy of the 
Gallup Report will be mailed to you merely by 
addressing Liberty’s Research Department, 420 
Lexington Avenue, New York City. 


...America’s zest rean Weekly 
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BATTERY MAKERS 
CONSIDER JUNKING 
VERSUS REBUILDING 


(Continued from Page 1) 


nished in mimeographed form to all 
members of the association. 

In their paper Messrs. Martin and 
Stanley go into detail on the .meth- 
ods employed in rebuilding and sell- 
ing used batteries. ; 

“By its very nature, the rebuilt is 
more likely to give unreliable service 
than the new battery because of 
hidden defects or overlooked worn 
out parts,” they state. “A rebuilt 
battery is almost never as uniform, 
cell to cell, as a new battery, and 
failure of the weakest cell will ren- 
der the battery unfit for use.” 

Continuing, the presentation lists 
the following: “Four most important 





results from the rebuilding of bat-| which the 


teries: 
“Sooner or later the public will 


lose confidence in the industry, And, 
whereas most batteries are now 
finally sold on the purchaser’s con- 
fidence in the dealer, if general re- 
building and other evils are long 
continued, the purchaser will turn 
to advertised brands or brands with 
inherent good name in self protec- 


tion. 
“Sales of rebuilt batteries displace 
sales of new batteries, lowering 


profits to the dealer and decreasing 
the number of new batteries made 


by legitimate manufacturers and 
sold through distributors. 
“Buying competition of the re- 


makes the waste material 
dealer and smelter pay a higher 
price for worn-out batteries, nar- 
rowing his margin and eventually 
influencing the price of secondary 
metal.” 

Then follows the unfolding of a 
program comprising seven steps 


builder 


authors declare are 
“earnestly recommended to the bat- 
tery industry in its attempt to keep 
healthy and purge itself of a prac- 
tice that is certain to have only 
disastrous effects in the long run.” 
These seven steps are: 

“1,Each battery manufacturer or 
distributor should analyze the prob- 
lem to the point of feeling the urge 
to fight rebuilding, then, as in- 
dividuals and collectively as the as- 
sociation, take proper aggressive 
steps to fight it. 

“2. All batteries taken in trade 
should be destroyed in such a man- 
ner as to prevent rebuilding. If a 
customer's battery will stand the 
cost of repairing as compared to 
the cost of a new battery, the cus- 
tomer should be told so. If it is not 
worth repairing, it is not worth re- 
building, and the man or organiza- 
tion condemning it should see that 
it is destroyed. 

“3. Battery manufacturers, dis- 
tributors, trade papers and trade in- 





terests generally should give pub- 
licity to condemnation of the prac- 
tice of rebuilding and to education 
of the manner of destroying con- 
demned batteries which will prevent 
rebuilding. 

“4. A trade practice rule should 
be passed by the association requir- 
ing that all rebuilt batteries be so 
labeled in letters of a size larger 
than any others on the outside of 
the battery. 

“5. Another trade practice rule or 
rules should be adopted condemning 
misrepresentation and fraud. 

“6. The passage of state laws re- 
quiring that rebuilt batteries be so 
labeled in large letters as a protec- 
tion of the public should be fostered 
by the association, its individual 
members and other trade interests. 
These laws should be watched for 
riders harmful to the industry, and 
any laws passed should be _ so 
framed as to secure standardization 


from state to state, so that inter- 
state trade is not interfered with, 
To this end it is recommended that 
the association make a_ standard 
draft of a law it proposes that the 
individual states adopt. 

“7, Signs, cards or window stream- 
ers stating, ‘We do not sell rebuilt 
batteries,’ displayed by dealers, 
would be a protection to legitimate 
manufacturers, help the dealer in 
creating confidence and raising the 


tone of his store. They would cre- 
ate in the public mind a fear of re- 
built batteries so that a prospective 
purchaser will be led to inquire 
whether the battery offered at the 
low price is a rebuilt. 

“Let us call a junk battery a junk 
battery, advertise that it is a junk 
battery and prevent others from 
easily changing its classification, by 
destroying it at the time it is con- 
demned as junk.” 





CURREN r PRICES OF PA SSENGER CAR MODELS 


AUBURN—S-cyl. 127 
8-100 Standard Sadek 
Business Coupe...945\5 Phaeton Sedan.1,195 
5 2-dr. Brougham .995 Speedster 1,195 
4 Full Sedan 1,045.7 Sedan (156 
Cus. Type Cabri.1,095:. W. B.) 1245 
AUBURN—S-cyl. 127 W. B. 
Custom 8-100 Dual Ratio Models 
Business Coupe 1,145|/5 Phaeton Sedan.1,.395 
§ 2-dr. Brough. .1,19. yeedster 1,395 
4 Pull Sedan 1,245°7 Sedan (136 
Cus. Type Cabri.1,29/ W. B.) o » 8,443 
AUBURN—I2-cyl. 133 W. B. 
12-160 Standard Models 
Business Coupe.1,445'Cus. Type Cabri.1. 395 
5 2-dr. Brough. .1,495'5 Phaeton Sedan.1, 
4 Full Sedan 1,515 Spedester 1,695 
AUBURN—I?-cyl. 153 W. B. 
Custom 12-160 Dual Ratio Models 
Business Coupe.1,645 Cus. Type Cabri.1,795 
5 2-dr. Brough. 1,695.5 Phaeton Sedan.1,895 
4 Full Sedan 1,745, Speedster 1,895 
AUSTIN—1t-cyl. 75 W. B. 
Business Coupe 330 Runabout 395 
4 Sedan 395.Standard Coupe. ..395 
BUICK—8 cyl. 114 W. B. 


Models 32-50 
2 Business Coupe.935:4 Con. Cp. Rdst..1,080 
1,080 











5 Sedan .. .995'5 Spec. Sedan 
4 Spec. C oupe. 1,040 5 Con. Phaeton. .1,090 
5.Vic. Coupe... .1,060'5 Spt. Phaeton.. .1,155 
BUICK—8-cyl. 118 W. B. 
Models 32-60 
2 Bus. Coupe... .1,250'5 Sedan ‘ .1,310 
4 Spec. Coupe.. .1,290\5 Con. Phaeton. .1,310 
4Con. Cp. Rdst.1.310'5 Spt. Phaeton. .1,390 
BUICK—8-eyl. 126 W. B. 


Models 52-80 

5 Vic. Trav. Cp.1,540'5 Sedan 1,570 
BUICK—8-cyl. 134 W. B. 

Models 32-90 
7 Spt. Phaeton. .1,675,5 Club Sedan... .1,820 
4C’try Club Cp.1,740.5 Con. Phaeton. .1,830 
5 Vic. Coupe. 1,785 7 Sedan . oeeee ke = 
4 Con. Cp. Rdst.1,805'7 Limousine . 2,055 
5 Sedan .... 1,805 
CADILLAC—V-8, Series 355 B. 134 W. B. 


Fisher Bodies 


..2,.795/2 Roadster 2,895 


2 Coupe 

5 Stan. Sedan.. .2,895'2 Con. Coupe 2,945 

CADILLAC—V-%, Series 355 B. 140 W. B. 
Fisher Bodies 

5 Coupe . .2,995,|7 Sedan . 3,145 

5 Stan. Phaeton.2,995 5 Spt. Phaeton. .3,245 


5 Spec. Sedan.. .3,045 7 Imperial ...... 3,295 
5 Town Sedan... .3,0955 A. W. Phaeton.3,495 
5 Spec. Phaeton.3,095 

CADILLAC—Y-8, Series 355 B. 140 W. B. 


Fleetwood Bodies 


5 Sedan ........3,395;5 Town Cabriol. .4,095 
5 Town Coupe...3.395 7 Town Cabriol. .4.245 
7Sedan ........3,545°'7 Lim. Brough.. .4,245 
7 Limousine ....3,745! 


CADILLAC—V-12. Series 330 B. 134 W. B. 
Fisher Bodies 

2Coupe ........3,495'2 Roadsier . - 3,595 

5 Stan. Sedan. .3,595:2 Con. Coupe... .3,645 


CADILLAC—V-12, Series 370 B. 140 W. B. 
Fisher Bodies 


SCoupe ........3,695)7 Sedan .........3,845 
5 Stan, Phaeton.3,695/5 Spt. Phaeton... .3,945 
5 Spec. Sedan...3,745|7 Imperial ...... 3,995 


5 Town Sedan.. .3.795 5 A. W. Phaeton.4,195 
5 Spec. Phaeton.3,795) 
CADILLAC—V-12. Series 370 B. 140 W. B. 
Fleetwood Bodies 
6 Sedan ........ 4,095|5 Town Cabriol. 
5 Town Coupe...4,095'7 Town Cabrio]. 
71Sedan ........ 4,245'7 Lim. Brough.. 
7 Limousine ....4,445) 
CADILLAC—V-16. Series 452 B. 143 W. B. 
Fisher Bodies 
D5 ses ane 4. 495) 2 Roadster ... 
5 Stan. Sedan...4,595'2 Con. Coupe. 
CADILLAC—V-16. Series 452 B. 149 W. B. 
Fisher Bodies 
Phaeton.4,695/5 Spt. Phaeton.. .4,945 
Phaeton.4,795/5 A. W. Phaeton.5,195 
149 W. B. 


4,795 


4.595 


5 Stan. 

5 Spec. 

CADILLAC—V-16. Series 452 B. 
Fleetwood Bodies 






5 Sedan ........5,085/5 Town Cabriol. .5,795 
5 Town Coupe.. .5,095|7 Town Cabriol. .5,945 
Qo Ee 5, 245) 7Lim. Brough... .5,945 
7 Limousine .,..5,445| 
CHEVROLET—6-cyl. 109 W. B. 

Roadster ....... 445;De Luxe Coach.. .515 
Sport Roadster., .485/Sport Coupe...... 535 
Standard Cones. -490/5 Coupe ..........53% 
Coupe (5 win.)...490;Sedan ....... occ Ae 
rer 495'Cabriolet .........595 
ccs cca basa 495' Special Sedan ae ee 615 
De Luxe Coupe...510|Landau Phaeton. .625 


CHRYSLER—6-cyl. 116 W. B.° 
2 Business Coupe 15 Sedan (5 wire or 
(5 wire or wood wheels)...895 
wood wheels) ...865'5 Phaeton (5 
2-4 Roadster(R.S.) | wire wheels)....915 


(5 wire or }2-4 Con. Coupe 
wood wheels)... 885 (R.8.) (5 wire or 
2-4 Coupe R.S.) | wood wheels).. .935 
(5 wire or |§ Con. Sedan (6 
wood wheels).. 885' wire or wood 
| wheels) ve ogee 
CHRYSLER—8-cyl. 125 W. B. 
2-4 Coupe (R.S.) |2-4 Con. Coupe 
(5 wire or wood | (R.S.) (5 wire or 
wheels) ...... 1,435' wood wheels)..1,495 
5 Coupe (5 wire or {5 Con, Sedan (6 
wood wheels).1,475. wire or wood 
5 Sedan (5 wire or ee 1,695 
wood wheels) .1,475| 


4,945 
-4,945 


4,645 


= HRYSLER IMPERIAL—8-cyl. 135 
2-4 Coupe (R.S.) {5 Con. Sedan on 
(5 wire or wood wire or wood 


wheels) ..1,925| wheels) .......2,195 
5 Sedan (5 wire or | 

wood wheels) .1,945 

CHRYSLER IMPERIAL—%-cyl. 146 W. B. 


Custom Models 
5 Cl. Cpld. Sedan |7 Sedan Limousine 
(6 wire or (6 wire or wood 
wood wheeis) .2,895| wheels) .. 3,295 
7 Sedan (6 wire or 15 Phaeton (6 
wood wheels).2,995| wire or wood 
2-4 Con. Coupe } wheels) ...... 3,395 
Roadster (6 5 Con. Sedan (6 
wire or wood wire or wood 


wheels) . 3,295' wheels) 3,595 
CORD—#-cyl. 13712 W. B. 

Sedan ..-2,395|Cabriolet .... 2.495 

Brougham 2.395, Phaeton Sedan. 2,595 


DE SOTO—4-cyl. 113 W. B. 
Standard Models 


2 Bus. Roadster.. .675;4 Coupe (R. 8.)...735 
2 Bus. Coupe.... .695'5 Sedan awseue 775 
5 Brougham ,.695'5 Phaeton ...... 775 


DE SOTO—6-cyl. 113 W. B. 
Custom Models 
4 Roadster . .1775'2-4 Con. Coupe... .845 
Custom Coupe....799 5 Con Sedan... 975 
5 Sedan _.......-- 835 


DE VAUX—6-cyl. 114 W. B. ‘ 





2 Coupe ‘ 725|Custom Coupe 
Standard Coupe | (R. 8S.) . B45 

(. B).. ...775,Custom Sedan. 845 
Standard Sedan. .775|Con, Cus. Coupe. .895 

DODGE—6-cyl. 11444 W, B. 
D. L. Models 

2 Business Coupe 15 Sedan (5 wire 

(5 wire or wood wheels, 1 

wheels, R. M.).795| F. W.)......- 859.50 


|2-4 Coupe (R.S.) 

{| 6 wire or wood 
wheels, 2 F.W.) .865 

809.50 5 Sedan (6 Dem. 

wood wheels, 2 


2 Business Coupe 
(5 wire or wood 
wheels, 
iv. W.).. 

2 Business Coupe | 


(6 wire wheels, | PF. W.) a 875 
SP. Wabsvess 825'5 Sedan (6 wire 
2-4 Coupe (R.S.) | wheels, 2 F.W.).875 


'§ Sedan 5 disc 

wheels, R. M.'. .885 
| 2-4 Con. Coupe 
(5 wire or wood 


5 wire or wood 

wheels, R. M.)..835 
5 Sedan (5 Dem, 

wood wheels, | 


We OEE nscanaen 845, wheels, R. M.). .895 
5 Sedan (5 wire |2-4 Con, Coupe 
wheels, R.M.)..845 (6 wire or wood 
| wheels, 2 F.W ) .925 
PDODGE—8-cyl. 122 W. B. 
D. K. Models 
2-4 Coupe R.S.) {5 Sedan 6 Dem. 


(5 wood or wire wood wheels, 
wheels, R.M.).1,115° 2 F. W.) -1,180 
5 Sedan (5 Dem. \5 Sedan (6 wire 
wood wheels, | wheels, 2 F.W.).1,180 
>. Aes 1,145 5 Coupe (6 wire 
5 Sedan (5wire | or wood wheels, 
wheels, R.M.).1,145| 2 FP. W.)......1,180 
5 Coupe (5 wire | 2-4 Con. Coupe 
wheels, R.M.).1,145! (6 wire or wood 


2-4 Coupe (R.S.) | wheels, 
(6 wire or wood Se Whe ness 1.220 
wheels, 5 Con. Sedan....1,395 
2 FP. W.)......1,150 


ESSEX—6-cyl. 113 W. B. 
Standard Series 











HUDSON—8-cyl. 126 W. B, 
Sterling Series 
Sur. Sedan .1,275|Special Sedan. ..1,29 
HUDSON—8-cyl. 132 W. B. 
Major Series 


“a 





Touring Sedan. .1,445/Club Sedan......1,495 
Brougham ..... 1,495'7 Sedan .........1,595 
HUPMOBILE—216, 6-cyl. 116 W. B. 

§ Phaeton ....... 795'Com. Coupe...... . 895 
4 Roadster .. 3905'S Sedan ..........895 

4 Con. Cabriolet. .895) 
HUPMOBILE—222, 8-cyl. 122 W. B. 
2 Coupe (R.S.)..1,295'5 Victoria ... .1,360 
§ Sedan ....... 1,295'5 Cab. Roadster. 1,395 
HUPMOBILE—226. 8-cyl. 126 W. B. 


.1,595|5 Victoria ee 
5 Sedan 1,595/2 Cabriolet Road.1,695 


LA SALLE—V-8. Series 345 B. 130 W. B. 
eo Bedies 


2 Coupe (R.S.). 


S GONE .icccce 2,395|2 Con. Coupe .2,545 
§ Sedan ....... 2495 5 Town Coupe. .2,545 
LA SALLE—V-8. Series 345 B. 136 W.B 
Fisher Bodies 
5 Town Sedan. 2, 645|7 Imperial .. 2,795 
7 Sedan 2,645 
LINCOLN—8- -cyl. 136 W. B. 
Standard Models 

2 Roadster oo cts GOURD. ccwccse 3,200 
4 Phaeton 3,000/5 Victoria ...... 3,200 
Town Sedan 17 Sedan ....00+-3,000 

oY ere 3,100| 7 Limousine 3,350 
5 Sedan ........ 3,200) 


LINCOLN—12-cyl. 145 .W. B. 
Standard Models 


4 Spt. Phaeton .4,300/4 Spt. Phae. (Ton- 
7 Spt. Touring. .4,300; meau cow!l)....4,500 
SEN ccceats 4,400|/5 Sedan ........ 4,600 


4Town Sedan {7 Sedan ........4,700 
(2 or 3 win.).4,500/7 Limousine ....4,900 
LINCOLN—12-cyl. 145 W. B. 
Custom Models 
(R.S.) [5 Con. Sedan 
-4,600| Dietrich 
|5 Spt. Berline, 
-5,000' Dietrich ...... 6,500 
. 5,100 


2 Con. Road. 
Le Baron 
2 Coupe 


|2 Spt. Roadster, 
Murphy ..... 6,800 


(Dietrich) 
2 Coupe (R.S.) 7 Brougham, 
Judkins Willoughby . 
-5,700 
7 Limousine, | unn ........7,200 
Waterhouse .5,900) 
5 Sedan (5 wire {2 Con. Coupe (5 
wire wheels). .1,395) 
5 Sedan (6 wire {2Con. Coupe (6 


2 Coupe, 
Judkins 
Dietrich ..... 5,150} Brunn ........7,000 
2 Coupe (R.S.) Town Brougha (Mm, 
. .5,350! .7,100 
5 Berline, |5 Cabriolet (N. C. 
Judkins = 5. C.) 
Willoughby ..5,900 5 = Cabriolet 
5 Con. Victoria, | Le Baron ....7,400 
MARMON—8-125. 125 W. B. 
Standard Models 
wheels) ...... 1,395, wire wheels). .1,445 
2 Coupe (R. 8.) (5 | 
MARMON—8-125. 125 W. B. 
De Luxe Models 
WOE: sacace 1,545; wire wheels). .1,595 
2 Coupe (R.S.) (6 


2 Business Coupe.660|5 2-dr. Sedan 
SEeaee csctrs 665} (3 windows).....735 re wheels). .1,545) 
4 Coupe .........-705 MARMON—16-Cyl. 145 W. B, ° 
RSE 8 Bian ony 2 estee ik Ai SN Se me NS 
Business Coupe...695|Standard Sedan.. .775 e . OM were , 
Coach ...... - ..105!Special Coupe..... 7195 52-dr. Coupe...5,800/5 Con. Sedan... .5,950 
Town Sedan...... 745|Special Sedan. ....845 5! Cpl. Sedan.5,800/7 Limousine .:. .6,100 
Cee  sadéaeoes 745'Con. Coupe....... 845 NASH—6-cyl. 116. .W. B. 
FORD—V-8. 106 W. B Big Six Models 
Roadster ........ 460;De Luxe Coupe...525 2Coupe ......... 777\5 4-dr. Sedan. .840 
Coupe ..490|Fordor Sedan. .590 54-dr. Town war -dr. Con. Sedan 935 
Phaeton . .-495/Victoria .... ee. BOGOR cecccives 
poeee Sedan aoe os sonra ceashess 610 4 Coupe ......... 328) 4 Con. Roadster...895 
e L. Roadster.. e Luxe Fordor NA 1. 121 W. B 
Sport Coupe...... 535| Sedan ..........645 stents Right Moder 
De L. Phaeton.. .545.Con. Sedan . 650 
De Luxe Tudor j e Per re 965|5 4-dr. Sedan...1,015 
Sedan ......... 550) 5 $<. Town onslt Sa Roadster . 1,055 
? MR coccesess {5 2-dr. Con, 
FORD—4-cyl. 106 W. B. 4Coupe ........ 1.015 Sedan ........ 1,095 
Roadster ..cccces 410|Le Luxe Coupe.. .525 
Coupe ..440|Fordor Sedan... ..540 NASH—S-cyl. 128 W. B. 
Phaeton ... * 445) Victoria 550 Special Twin Ignition Eight Models 
Tudor Sedan..... 450|Cabriolet ... --560 2Coupe ....... 1,270/& 4-dr. Sedan. ..1,320| 
De L. Roadster. .450'De Luxe Fordor SOO. o60:45e :. "320/5 eae 1,395 
Sport Coupe..... Get. MOONE cccccees as 595 4Con. Road.. . 15395! 5 4-dr. Con 
De L. Phaeton...495'Con. Sedan....... 600 Sedan .. .1,475 
De Luxe Tudor a NASH—8-cyl. 133 W. 
Sedan ......... 5 Advanced Twin Ignition Eight, Models 
FRANKLIN—6-cyl. 132 W. B. 5 4-dr. Sedan. 0 le Victoria ...... 1,785 
Supercharged Airman SEED: bo cneese 5}5 4dr. Con. 
§ Sedan jaanbaen 2, aon ve. ae. -2,415 4 Con. Roadster. i "795! PN  avenades 1,875 
oupe ..... . COGAN .ceeesnes NASH—8-cyl. 142 W. B 
Con. Coupe 2,390| Speedster a S. o 
Club Brougham.2,395!_ wire wheels).. .2,545 ne ee eee Mette. 
Oxford Sedan. ..2,395|Limousine ......2,695 5 4ar. Brough. ..1/855'7 Sedan "1955 
FRANKLIN—12-cyl. 144 W. B > 4s. ws 5 
5 Sedan .....+:. 3,885|7Sedan ........ 295 4M e Y. B 
Club Brougham.3,885 7 Limousine 4,185 » ar. Sedan 875) 4 ar. Sedan 955 
GRAHAM—6-cyl. 113 W. B Bus Coupe ...... 875| Con Roadster ...955 
Town Sedan......765/Sedan ........... 795 Sport Coupe ....925/Patrician Sedan ..990 
GRAHAM—5%-cyl. 123 W. B. OLDSMOBILE—8-cyl. 11642 W. B. 
Standara L-32 Models 
2 Coupe ....... 1,095'4 Coupe (R.S.)...1,145 2 dr, Sedan ...., 975|4 dr. Sedan ....1.055 
5 Sedan ........1,145) Bus. Coupe ..... 975|Con, Roadster ..1,055 
GRAHAM—8-cyl. 123 W. B. Sport Coupe ...1,025/Patrician Sedan.1,090 
De Luxe PACK —8-cyl. . B. 
2Coupe .,......1,170\4 Coupe (R.S.)...1,220 . ee =e 
5 Sedan ........1,220|4 Con, Coupe....1,230 5 Sedan ....... 1,750|2-4 Coupe Road..1,795 
Sune Dat 119 W. B. 5 Coupe Sedan. .1,795/2-4 Coupe ...... 1,795 
Standard Series D—8- 
Business Coupe.. -995/Standard Sedan .1,095 eae or Ww. B 
Coaeh ..cccccees 1,025|Special Coupe...1,115 5 sedan 2.250 
4 Coupe ........1,045'Con. Coupe 5c Tee *9 01 RERRRETOCE AREER MS 00K 055 6 , 
Town Sedan.....1,050] (Recent price changes in bold face) 














PACKARD—8-cyl. 137 REO ere cyl. 131 W. B. 
(Standard P= ie Sedan Victoria. .1,785)Coupe .......... 1,785 
7 Touring ......2,500/5 Club Sedan... .2,775 REO ROYALE—8-cyl. 135 W. B. 
2-4 Coupe ...... 2,595|7 Sedan .. . 2,835 Custom Models 
5 Phaeton ...... 2'65015 Spt. Phaeton .2/950 Sedan ........- 2,445|Con. Coupe..... 2,445 
2-4 Coupe Road.2,650/7 Sedan Limou..2,985 Coupe ........ 2,445 
5 Sedan ........2,685|5 Con, Victoria. .3,195 ROCKNE—6-65. 6-cyl. 110 W. B. 
5 Coupe ....... 2,745|5 Con. Sedan 3,250 Standard Models 
PACKARD—8-cyl. 142 W. B. 2 Coupe ..... .585|5 Sedan ..........635 
De Luxe Eight Coach .595'Conv. Roadster.. . 675 
2-4 Coupe «.....3,150/7 Touring ......3,395 4 Coupe ........ wt: Comv. Seen. .... Sas 
§ Gegen son 3,245/5 Club Sedan ...3,395 ROUCKNE—6-65. 6-cyl. 110 w. B. 
2-4 Coupe Road.3,250'5 Spt. Phaeton .3,590 
5 Phaeton . .3,290|5 Con.” Victoria. |3.825 oo See 
POOIS veneers 3,35015 Con. Sedan...3,895 2 Coupe ..........630'5 Sedan .......... 680 
; en axansee .640'Conv. Roadster... .720 
rae tae W. B. 4 Coupe ..665,Conv. Sedan...... 740 
7Sedan ....... 3,495|7 Sedan Limou...3,695 ROCKNE—6-75. 6-cyl. 114 W. B. 
PACKARD—Twin Six. 142 W. B. Standard Models 
2-4Coupe .....3,650/5 Club Sedan... .3,895 2 Coupe .......... 685|Conv. Roadster... .775 
5Sedan ....... 3.7457 Touring ......3,.895 # Coupe .......... 720'Conv. Sedan..... 795 
2-4 Coupe Road..3,750|5 Spt. Phaeton. .4,090 5 Sedan .......... 735 
5 Phaeton - -3,790|5 Con. Victoria. .4,325 ROCKNE—46-75. 6-cyl. 114 W. B. 
5 ag EE a oa oak - 4,395 De Luxe Models 
—Twin Six. 47 W. B. 2 3 
7 Sedan ........ 3,908|7 Sedan Limou...4,195 4 Goube .\'’""““qeslGomv, Boden. 840 
pace ae ert, 142-147 W. B. fo ee 780 
e Luxe Custom Models STUDE ; Be 7W. 
Spt. Phaeton |Sedan Limou.,..6.550 , Saye Sat We: ‘ 
(Dietrich) 5.500\A. W. Brougham. 6.559 2 Coupe ..........840/4 Regal Coupe.....995 
Stationary Coupe ‘Sport Sedan ...6,550 4 Coupe .. - 8905 Regal St. Regis 
(Dietrich) ..5,600/Cebriolet Sedan 5 St. Regis | Brougham ....1,020 
Con. Roadster | Limousine . 6.550 Brougham ..... 9155 Regal Sedan . 1,020 
(Dietrich) ...5,750\|A. W. Town Car.6.550 2 Sedam.......... 915'4 Regal Con. 
Con. Victoria |A. W. Cabriolet 6.550 4Con. Roadster..915| Roadster . 1,020 
(Dietrich) | . 2 Regal Coupe... .945'5 Regal Con. 
..5,850/A. W. Town Car 
Con. Sedan | Landaulet ....6,950 >Con. Sedan..... 985| Sedan ........ 1,090 
(Dietrich) ...5,950,A. W. Landaulet.6,950 STUDEBAKER—3-cyl. 117 W. B. 
A. W. Sport |A. W. Sport Dictator Models 
Cabriolet ....6,550| Landaulet ....6,950 CE. ig cisces 980|4 Regal Coupe. ..1,135 
PACKARD—Twin Six. 142-147 W. B. 4Coupe ....... 1,030/5 Regal St. Regis 
Custom Models 5 St. Regis | Brougham ov helae 
Sport Phaeton }Con. Sedan Brougham ...1,050\5 Regal Sedan...1,155 
(Dietrich) ..6,000/ (Dietrich) ...6,450 5Sedan ....... 1,050/4 Regal Con. 
Stationary Coupe {|A. W. Town Car.7,050 4 Con. Roadstr. .1,050/ Roadster ..... 1,155 
(Dietrich) .-6,100/A. W. Cabriolet.7,050 2 Regal Coupe. .1,085/5 Regal Con. 
Gon, Reosdser ‘ onsl estas Car 5 Con. Sedan...1,125| Sedan . 1,230 
c 25 andaulet ....7,450 ; 4 
Gen Wie STUDEBAKER—8-cyl. 125 W. B. 
= oe rc W. Landaulet.7,450 Commander Models 
. eo 4Coupe ........1,350/5 Regal Sedan. ..1,550 
PEERLESS—8-cyl. 125 W. B. 4Con, Roadstr.1,445/4 Regal Con. 
De Luxe Master 5 Sedan 11445! Roadst 1,550 
5 Sedan sacar 2,320/Club Sedan 2,310 sst Regis IS i tee” Se 
Coupe cesses - -2,320!Cabriolet . 2,430 Brougham .1,445/5 Regal Con. 
PEERLESS—8-cyl. 138 W. B. 4 Regal Coupe..1,455; Sedan ....... 1,665 
De Luxe Custom 5 Regal St. Regis | 
. Sedan. ...... -2,985)7 Sedan .. -.-3,135 Brougham ,..1,550 
Club Soden . 3,035|7 Limousine . 3,335 STUDEBAKER—8-cyl. 135 W. B. 
PIERCE ARROW—54. 137 W. B. President Models 
5 Club 15 Club Sedan ...3,150 4 Coupe : -1,690/4 State Con. 
Brougham ...2,850/5 Tourer ........3,150 5 St. Regis | Roadster ..... 1,855 
5 Sedan ..+.2,985/5 Club Berline ..3,350 Brougham .1,750|5 Con. Sedan ..1,880 
4Coupe ....... 2,985/5 Spt. Phaeton. 3,350 5 Sedan ....... 1,750|7 Sedan ........ 1,890 
4Con. Coupe |5 Con. Sedan ...3,450 4Con. Roadstr.1,750/5 State Con. 
Roadster . 3,100) 4 State Coupe...1,795| Sedan 7 1,985 
PIERCE ARROW—34. 142 W. B. 5 State St. Regis {7 Limousine .,..1,990 
7 Sedan ..3,18517 En. Dr. Brougham ...1,855;|7 State Sedan. ..1,995 
1 Tourer ..3,450/ Limousine ....3,450 5 State Sedan. ..1,855|7 State Limous. .2,095 
PIERCE ARROW—53. 137 W. B. STUTZ—6-cyl. 12712 W. B. ! 
5 Club }5 Club Sedan ...3,950 LAA Series 
Brougham ...3,650/5 Tourer ........ 3,950 5Sedan_ .......1,620/2 Coupe ........1,620 
5 Sedan ...3,785/5 Club Berline ..4,150 5Coupe ........ 1,620\Club Sedan ....1,620 
4 Coupe . 3,785|5 Spt. Phaeton. ..4,150 STUTZ—8-cyl. 13412 W. B. ' 
4Con. Coupe {5 Con. Sedan... .4,250 SV-16 Standard 
Roadster ....3,900) 5 Coupe ........ 2,695|2 Coupe ........ 2,995 
PIERCE ARROW—53. 142 W. B. SSedan ........ 2,995/Club Sedan ....3,095 
71 OOGGe scccves 3,985|7 En. Dr. STUTZ—8-cyl. 134'2 W. B. 
7 Tourer . 4,250) Limousine . 4,250 SV-16. Custom 
PIERCE ARROW—52. 142 W. B. Cabriolet Coupe.3,345|4 Speedster 
5Sedan ...... 4,295/5 Club Berline ..4,600 2Speedster ....3,495| (Tonneau 
5 Club Sedan ..4.400 Setpete Speed- | Cowl) ....... 3,795 
PIERCE ARROW—52. 147 W. B. SOF. .0 00s SNH 
7Sedan ....... 4,535|7 En. Dr. aie pes Ww. B. 
Limousine . 4,800 . ustom 
Tete i cicces 3,895|7 Limousins ....3,995 
PIERCE ARROW—51. 147 W. B. 7 Speedster ....3,895\Cab Coupe ..... 3,995 
_ Custom Models - 5 Sedan ....... 3,895/5 Con Sedan ..4,395 
Con. Victoria |En. Dr. Limousine 1 
(Le Baron)...§,200! (Le Baron)... .6,200 STUTZ—8-cyl. 13412 W. B. 
Coupe (Le Baron) ro Brougham DV-32 
(metal back)..5,300/ (Brunn) ......6,700 > Coupe ....... 3,695!2 Speedster 4,495 
Coupe (Le Baron) Town Car PR vateous 3,995 'Bearcat ........ 4,595 
leather back "49 2.Coupe ....... 3,995|4 Speedster ‘Ton- 
(lea ack).5,600' (Brunn) ...... 6,760 
Club Sedan |'Town Cabriolet Club Sedan ....4, 095) neau Cowl) ..4,795 
(Le Baron)...5,700/_ (Brunn) ......7,200 C#> Coupe ..... 4,345; 
Con. Sedan |En. Dr. Lim. STUTZ—#-cyl. 145 W. B. 
(Le Baron)...5,700| Brougham DV-32 
Con. Sedan | (Brunn) ......7,200 5 ree 4,895|7 Limousine 4,995 
(Le Baron).. .6,100} i Sogeteter nae -4,895|Cab Coupe ..... 4,995 
PLYMOUTH—4-cyl. 112 W. B. edan ....... 4,895'5 Con Sedan .. .5,395 
Bus. Roadster... .495/4-dr. 3 win, Sedan.635 5.9 Utz —S8-eyl. DV-32. 116 W. B. 
Bus. Coupe.......565'/Con. Coupe ...... 645 per Bearcat .........ssssssseer eee 5,895 
Spt. Roadster {7 Sedan (121-in. WILLYS-OVERLAND—46-cyl. 113 W. B. 
i eee Sek cenns GON) Wire ee?  cenasans 7125 Model 6-90 
Spt. Phaeton ....595/Con. Sedan ssbeae 785 2 Roadster ...... 415\4 De L. Roadster 595 
Coupe (R. S.)...610] ; couee hasees = 5 Soden aoe 4 teed 610 
: z oun Se 30\|5 Sp. Sedan ...... 630 
FLYMOUTH—4 = 2 & # Coupe (RS) -560!5 Cust, Victoria '-e45 
5 2-dr. Sedan.....495|54-dr. Sedan ....575 ee ees 
- 7 ° y ° 
- PONTIAC—6-cyl. 114 W. B. waees oven ae oo 7 eS 
2 Stan. Coupe ...635\/54-dr. Sedan ....725 
5 2-dr. Sedan ....645|2 Con. Coupe ....765 3 Gouge’ seat. Godan... 2m 
4Coupe (R.S.)...715|5 Custom Sedan ..795 4 Coupe |...._..8105 Custom Sedan 1030 
se ‘Coupe -e48\¢ 117 W. B. > Ms send ava $30/Cust. Victoria ..1030 
an. Coupe ...845|Con. Coupe ...... 945 WILLYS KNIGHT—6 .. 2s ; 
2 Dr. Sedan .845|4 Dr. Sedan .....945 - Model 95° sv. % 
4Coupe (R.S Pe -925| Custom Sedan ..1,025 2 Coupe ......... 74514 Coupe .........733 
REO—MODEL S—117 W. B. § Coach ..... 74515 Sedan »........ 795 
Flying Cloud L WILLYS KNIGHT—6 cyl. 121 W. B. 
§ Gon. Sedan... .995)Stan. Convertible Medel 66 D 
WENO si vaiianceen Re Doin as000 1,045 4 Vie Custom |5 Cust. 1,28 
REO—8-25. 8-cyl. 125 W. B. Coupe ....... senor 
Ng Fin ae 1,565|Sedan .......... 1,565 *Over-all length of chassis instead of 
eer 1,565) wheel base. 
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Kearney-and Trecker have. re- 
cently designed a six-spindle mill- 
ing machine for producing three ex- 
haust pads on each side of the new 
Ford V-type eight-cylinder engine. 
The machine has been designed for 
use of tungsten carbide, 

Two three-splindle heads are em- 
bodied in the machine, one on each 
side of the bed, and mounted on 
angular slides, which feed upward 
together, the six pads on the cylinder 
block being milled together. Each 
900 revolutions per minute motor. 
head is driven by a 744-horse power, 
Individual feeds may be had, though 
they are both arranged to feed si- 
multaneously at a speed of fifteen 
inches a minute. The feed changes 
_ are made by pick-off gears, placed 

between the motor and the flywheel: 

The spindles are mounted in quills, 
so that they may be individually 
adjusted to compensate for cutter 
wear. These adjustments are made 
by means of a crank and dial, grad- 
uated in thousandths of an inch. 
The quills are operated by worm 
and bronze rack. 


NEW HEAVY DUTY TUBE 

A new reinforced heavy duty tube 
designed to resist punctures caused 
by rusty rims, rough or chafed tire 
beads and “spoke ends,” has recent- 
ly been placed on the market by the 
Kelly-Springfield Tire Company. 


The price of the new de luxe tube 
is ‘ only slightly more than that 


charged for the standard heavy 
duty type. 
In appearance the reinforced 


Kelly-Springfield tube has certain 
definite characteristics. It is much 
heavier than a conventional heavy 




















The cycle of the machine is auto- 
matic, both heads feeding upward 
until all six pads are milled. The 


feed automatically disengages and/| 
the heads are reversed at a rapid | 


traverse rate of 150 feet a'minute. 

Feed to the heads is by means of 
two large three-inch screws, with a 
double pitch of % of an inch and 
% of an inch lead. Both heads and 
the fixture have dual control and 
the operator can completely control 
the machine from either side of the 
conveyor. 

The machine lies directly in the 
conveyor line and the work rolls 
into one side, is clamped and milled 
and rolls out at the other end. The 
cylinder block feeds in on rollers to 
an approximate stop and is located 
by two disappearing dowels and 
clamped by the four-spoke hand 
wheel. Cored openings at the top 
of the bed on each side of the fix- 
ture allow the chips to fall into the 
bed of the machine, whence they are 
removed through two back chip 
holes. Production runs to eighty- 
five to ninety pieces per hour. 


tube, gray in color and has a heavy 
black reinforced section all around 
the inner circle. This black sec- 
tion is an integral part of the tube. 

Besides reinforcing. the tube 
against punctures resulting from 
friction of rusty rims and 


tire beads, the new Kelly tube is 
designed to make unnecessary the 


use of rim strips and flaps. In addi- | 


tion it is said to hold air for a 
greater period of time, since it fits 


the casing with very little stretch | 


and is made of a heavy, fine-tex- 
ture rubber stock specially treated 
on the inside face to arrest air seep- 
age. 








Socket Wrench Set 





A NEW COMPLETE hose connection socket wrench set has been 
introduced by the DeVilbiss Company, manufacturer of hose, air 


compressing and spraying equipment. 


This outfit includes all the 


mecessary sockets for applying DeVilbiss hose connections to various 


types of hose. 
packaged in a strong metal box. 


Six different sockets and one wrench are furnished, 
In addition, a chart indicates the 
proper socket for each type of hose connection 


rough | 
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|Montreal on July 8. 
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| mounting. 
; | (1) Budgets prepared without the | electrically and the spray is so fine 


MANY MEETINGS 


The Bigwin meeting will be held | 


|at Bigwin Inn, located on an island | 


in the Lake of Bays, Ontario, about | 
miles due north of Toronto, | 
27 to July 1, inclusive. The | 
main part of the special tour will} 
follow the meeting, terminating at | 
The program | 
for the meeting and itinerary for | 
the tour were published in the 
M. E. News for May 7. 
summary of the tour, which will be | 


conducted on the all-expense plan | 


A. | 
A | 


from your starting point and re- | 
turn, follows: 

Upon arrival in Toronto on the} 
morning of June 27, the members | 
of the party will be the guests 
of the Ontario Section, which has | 


arranged a sightseeing trip around 


the Harbor of Toronto, returning 
in time for luncheon at the new 
Hotel Royal York. Nearly a full 


day will be left free on the return} 
from Bigwin for further sightsee- | 
ing and shopping. Arriving at Big- 
win in time for dinner on June 27, 
the four succeeding days will be 
spent in attendance at the meet- 
ing as well as in real receration, | 
playing golf, tennis, bridge, or fish- 
ing and dancing. 

The Lubrication Engineering Com- | 
mittee of the A. S. M. E., Petroleum 
Division, is calling a special informal 
lubrication conference at 2 p. m., 
Wednesday, June 1, at the society’s 
headquarters. The object of the 
conference is to discuss some rather 
startling disclosures that recently 
were brought out on the phenomena 
of lubrication. The committee has 
been preparing a report on indus- 
trial lubrication, and as an outcome 
of this preparation there has been 
constructed by the Sperry Gyroscope 
Company a new form of testing ma- 
chine. On this machine certain fac- 
tors have been measured giving re- 
sults that will no doubt affect the 
present theories on lubrication films 
and methods of testing lubricants. 
The conference is open to any that 
may wish to attend. 

The Grinding Symposium to be 
held in Buffalo on Monday, June 6, 
as part of the National Process 
Meeting, will include a paper on 
“Silicosis” by Dr. A. E. Russell of the 
United States Public Health Service. 
Another paper in the symposium 
will show recent developments in 
improving methods for catching dust 
at the machine. The leading paper 
of the symposium is to be by Dr. 
Lincoln T. Work on “An Analysis of 
Crushing and Pulverizing Processes.” 


ELECTRIC CAPACITOR 
MOTOR 


The Century Electric Company is 
adding to its lines a new series of 
capacitor motors ranging from 1.16 
to 10 horsepower. These may be 
had for single or multispeed opera- 
tion with high or low torque char- 
acteristics to meet requirements of 
each particular application. Small 
sizes have the capacitor box above 
the motor, but the boxes may be had 
for wall mounting if desired. In- 
tegral sizes have a separate capaci- 
tor box for either wall or floor 








INDUSTRIAL FILTER 


Gang Slitting Machine 





The Toledo Machine and Tool 
Company is bringing out a new gang 
slitting machine, which is designed 
to cut a sheet of indefinite length 
into any desired number of strips 
without camber and with the ut- 
most accuracy. The capacity of this 
machine is twenty-five cuts of 0.025 
thickness steel with a maximum dis- 
tance apart of cutters of thirty-six 
inches. The heavier the steel the 
lesser the number of cuts, 

The minimum distance between 
cuts with standard adjustable cut- 
ter hubs and burrs is 5% inches, 
while the distance with the burrs 
up and down is three inches. By 
the use of packed cutters, strips as 
narrow as one-half an inch may be 
cut. The cutters revolve at the rate 
of 19%4 revolutions per minute. The 


THE MANUFACTURING 
EXPENSE BUDGET 


As a means of effecting economies 
in production operations—a _ step 
which becomes increasingly neces- 
sary during periods of low business 
activity—the use of budgetary con- 
trol of manufacturing expense has 
been adopted with success by many 
manufacturers. The fundamental 
practices of industrial organizations 
in developing and administering 
this method of control are outlined 
in a report entitled, “The Manufac- 
turing Expense Budget,” published 
by the Policyholders’ Service Bureau 
of the Metropolitan Life Insurance 
Company. 

The report is based on a survey of 
the budgetary practices of a num- 
ber of manufacturing organizations. 
The problem of manufacturing ex- 
pense control and the several types 
of budget used for this purpose are 
described and illustrated, and the 
complete procedure of four com- 
panies is outlined and analyzed -in 
some detail. The publication also 
reproduces several charts and forms 





that are used in connection with this | 


method of control. 
Manufacturing expense 
classified under two 


budgets 


are heads: 


use of sales forecasts or estimates, 


about 13,000 pounds. 


Production --Engineering--Factory | 
Six Spindle Milling Machine 'A. 5. M. E. PLANS | 


By Kearney & Trecker 


TT 


sheet travels through at about 


forty-six feet per minute. 
The small operating gears run in 
oil in a gearbox that is placed on 


the left-hand side. All gears have 
metal guards. Changes may be 
quickly made in the width of the 
strips to be cut. There is an ar- 
rangement for attaching a long 
table for holding the sheets so that 
they may be fed easily. The slitter 
has a special cutter grinding at- 
tachment, making it possible to 
grind the cutters without taking 
them off the shaft. It is operated 
by a twenty horse power motor 
operating at about 900 revolutions 
per minute, and geared directly to 
the machine. The total weight is 








organizations, production engineers, 
financial officers and others inter- 
ested in this phase of manufac- 
turing. 


FOUR AND FIVE BUTTON 
CONTROL STATIONS 


The Allen-Bradley Company has 
added four and five-button control 
stations to its line of push button 
controls for motors. 

The four-button stations are 
known as model N-1060 and embody 
three operating buttons and one 
stop button. The addition of a two- 
way lever switch makes this unit 
the model N-1090. 

The five-button stations, known 
as the’ model N-1080 series are for 
use with four speed motors. 


METAL-SPRAY GUN 


The Metallizing Company is put- 
ting out a gun designed for use in 
spraying zinc, nickel, lead, copper, 
bronze, Monel metal, aluminum, 
brass or tin from the wire of these 
metals. It may be used for spray- 
ing metal, cloth, wood, glass, plaster 
and almost any other material to 
secure rust, water or corrosion proof- 
| ing. 

The gun makes a molten spray of 





the metal from the wire, fed to it 
|from a spool. The metal is melted 


|} that the heat given off on impact 


| et . 
|}and based on past experience and|is claimed to be negligible. The 


The Fostoria Machine and Tool | 


a new Sorwal industrial filter, which 
is claimed to save as high as forty- | 
four per cent. in grinding whee! cost 
because the wheel does not load up. | 
It is capable of filtering all makes 
of grinding compound, kerosene, | 
light oils and similar liquids. It is 
designed for installation on grind- | 
ers, lapping and honing machines. 

This filter is claimed to 
the use of a finer grit wheel, cut- | 
ting down scratching and allowing 
savings in dressing and diamond 
costs. The instrument is mounted 
in the line anywhere between the 
pump and the wheel outlet or it 
may be mounted in battery to 
handle any amount of grinding 
compound if individual pumps are 
not used. On the average job the 
filter is flushed for two minutes 
every five hours. 


| 


permit | 


standards, and (2) ~sudgets based 


duction as determined from sales 
estimates. ‘The former method is 
used by those organizations that 


find it impractical or impossible to 
make satisfactory estimates of an- 
ticipated sales When sales esti- 
mates are available, however, it is 
pointed out that manufacturing ex- 


pense budgets are usually set up in|} 
}one of 


these ways: in conjunction 


| With a standard cost system, on the 


basis of departmental or account 
estimates, on the basis of normal 
departmental or standard unit costs 
adjusted to conform to anticipated 
conditions. The report likewise dis- 
cusses the preparation, administra- 
tion and organization of this type 


of budget. 
A limited number of copies of 
“The Manufacturing Expense 


Budget” are available for distribu- 
tion to chief executives of industrial 





| manufacturers state that the oper- 

ator’s hand may be, without injury, 
| held in the stream of metal two or 
ithree feet from the nozzle. The 
| speed of projection is approximately 
| 30,000 feet per minute. 





l 


Classified — 
Advertising 


Classified Rates 5c Per Word 





AVAILABLE 
ACCOUNTANT—EXECUTIVE, age 30, well 
educated, 10 years’ experience as junior 


executive and senior public accountant in 
|charge; thoroughly experienced audits, 
systems, taxes, reports, investigations, 
office management, particularly dealer- 
ships; reasonable; locate anywhere. Box 
298, Automotive Daily News, 350 Hudsom 
St., N. Y. city. 
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The De Vaux Franchise Brings You 


— merchandise for all your prospects; 
96% of cars sold are priced below $1000 


—new advertising, new publicity, > new 
‘life’? in your entire operation 


— low-priced, easily-sold trade-ins of stand- 
ard make 


—free rein to trade at your price; no 
rival companies in your city selling the 
Same car 


—public interest in the one low- 


priced car with INDIVIDUALITY 


—an automobile you ean proudly 
sell as a “‘second car”? to owners of ex- 
pensive automobiles 


— profit-opportunities with slight  in- 
crease in overhead and small capital 
requirements 


BUILT BY CONTINENTAL 


($5.00 per car — the average per-car cost 
for pre-service and “free”? after service.) 


YOU DEAL WITH AN OLD FRIEND — 
CONTINENTAL . . . Builder of 
the Famous “‘Red Seal” Continental Motor 


Yes — the prospects will continue to walk past 
your showroom UNTIL YOU GIVE THEM 
MORE REASONS TO COME IN. 


A companion franchise is an answer to 
dwindling sales. You can beat overhead only 
with more sales. 


Many well-known distributors ¥ have recently 
taken on the De Vaux Franchise — to solve for 
themselves the same serious conditions which 
confront you. 


Take a tip from them — INQUIRE immediately 
before some other dealer in your city secures 
the Continental-De Vaux Franchise. 


CONTINENTAL 








Among recent distributor appointments are: 


Re se ee ee ... Shaw’s, Ine, 
OAS. i cnia etic ebadas C. F. Pfeiffer Motors 
Des Moines................Central Auto Market 
Fort Wayne................-Reo Fort Wayne Co, 
SE ETT TE ERC EE TE Motor Mart, Ine. 


Knoxville. .........002+.+++-...- avis Motor Co. 


ee ea as a Cowles tosis & Sons 
Worcester...............+.....Reo Worcester Co. 
Sioux City.................Stoneburg Motor Cos 
NS eee re Pere .F. H. Motors, beat 


DE VAUX BO roweres BY CONTINENTAL 


PRICES START AT 


°725 


f.o.b. factory 





R. H. MULCH, General Sales Manager, 
Coatinental-De Vaux Company, 
Grand Rapids, Michigan 
Dear Sir: 
Send me complete details regarding the 1932 De Vaux 
Franchise. 


iced — 
IEE. ctinscetiiliceatatartaeaninees cesitnteasspitememncegmammunnnciiamianiaalts 
Be IEE ice a icsnintenrtneinsnpnttnliattasnincaigiiliesiinnminatinl — 
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